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COUNTRY
ONLINE

COUNTRY GRAPHIC
GRAPHIC coMMUNICATION ~ MERCHANDISING
COMy‘IIIgIngAAEION & EXPANSION
COMMUNICATION MERCHANDISING SPECIALIST
DESIGNER SPECIALIST
MEDIA MANAGER
NEWSPAPER'S ART + from 2020
WEB GRAPHIC DIRECTOR + 2016-2017 IKEA
DEVELOPMENT DIEE 120 IKEA Service Office
RESPONSIBLE 2014-2020 ; : Milano
. Service Office
from 2010 IKIIIE:(IE% Ptlsa_ Milano
+ 2010-2016 Abuelo atania

2010 A.S. Livorno (Personal
2008-2010 Corriere Calcio Company)
TD Group dl Livorno

Pisa

My Timeline
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IKEA 1t

COUNTRY ONLINE
MERCHANDISING

MILANO - IKEA HQ

To support all visitors to the online channels by offering the best browsing and shopping
experience throughout the IKEA range. To actively contribute to attract and convert
more consumers to customers and encourage existing customers to shop more
frequently and in larger volumes by leveraging the home furnishing competence and
digital skills of IKEA.
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IKEA.it christmas
campaign

IKEA

https://www.ikea.com/it/it/campaigns/idee-regalo-per-natale-pubc9d1d5cO
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IKEA.it affordable
solutions inspiration
and merchandising
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https://www.ikea.com/it/it/campaigns/soluzioni-creative-a-piccoli-prezzi-pub2575fbcO
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IKEA.it home furnishing
accessories Kits
inspiration and
merchandising

IKEA

https://www.ikea.com/it/it/campaigns/rinfresca-casa-con-gli-accessori-pulb5979ca40
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10 idee brillanti:
INnspiring people
during lockdown
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https://www.ikea.com/it/it/campaigns/10-idee-brillanti-per-divertirsi-rimanendo-in-casa-
puba7be7bla
https://www.ikea.com/it/it/campaigns/10-idee-brillanti-per-creare-una-nuova-atmosfera-
in-casa-pub7a767ac?
https://www.ikea.com/it/it/campaigns/10-idee-brillanti-per-rendere-la-tua-casa-unica-
come-te-pub374dff72




IKEA

COUNTRY GRAPHIC
COMMUNICATION

MILANO - IKEA HQ/ANCONA/CATANIA

Responsible to design both the physical and digital graphical concept of the design
solutions to inform, inspire and capture the interest of the many for new customer
meeting points and major rebuilds based on our most recent home furnishing and
merchandising solutions.

Support the Specialist team in the central planning hub, contributing to customer
meeting points thatpresent the range in a vital, inspiring way fitting the needs of the
many and that enable access to thewhole range in a multichannel retail world of IKEA.



COUNTRY GRAPHIC
COMMUNICATION

Esposizione Mobili primo pianc
Showroom ist floor

The header with the name of the
store arez always corresponds wit
the header on the route locator
diagram.

The floor level is communicatad to

@ Ingresso Esposizione Mobili support the customer in (it sign.
Showroom entrance

-

Customer Guidance R -
1st floor
platform IKEA Italy.
Customer gwdance @ IKEA Restaurant & Cafeé

communication makes
shopping easier and
more efficient for the
customer. And the IKEA
store can handle a large Cucine
number of customers. Kitchen
Planning.

Esposizione Mobili primo piano
Showroom 1st floor

OFFERTA




COUNTRY GRAPHIC
COMMUNICATION

-

Catania, Ancona, Milano
Corsico, Milano Carugate
IKEA stores’ market hall
rebuilding. Plus of this
communicaton is the
Home furnishing
solution link to the IKEA
website. Planning.
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IKEA

STORE GRAPHIC
COMMUNICATION

PISA/CATANIA

To lead, develop and inspire the Com&ln team and other store functions in securing that
store communication completes and amplifies the shopping experience and range
presentation through IKEA visual and verbal identity thereby contributing to building
consumers' perception of the IKEA Brand in the local market as unique and consistent
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IKEA Catania store’s
self service end podia.
Planning and
implementation.

COMMUNICATION

STORE GRAPHIC
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IKEA Pisa store entrance
podium for the 25th
anniversary of IKEA italy.
Cardboard and vinyl
lettering and graphics
made with repackaging
machine.Planning and
implementation

COMMUNICATION

STORE GRAPHIC
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IKEA

VISUAL MERCHANDISING
SPECIALIST

PISA

Create solutions for an appealing retail environment that consumers want to visit and

return to

ldentify potentials & opportunities for creation of new retail design experience in new
media, new space & new touchpoint formats by meeting experts, travelling to forefront
development areas etc.

Work in collaboration with Retail Solution team to incorporate new experiences in

current home furnishing & retail design solutions
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Planning of the areas
and creation of the video
animation and graphics
for Christmas medias.

MERCHANDISING

VISUAL
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Planning of the area
and creation of the
graphics for Pet Shop
department

MERCHANDISING

VISUAL
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Planning and
implementation
of the Launch Area
for Christmas 2019

MERCHANDISING

VISUAL
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COMMUNICATION AGENCY

In 2012 was born my communication
agency thanks to an Europan public call
for young entrepreneurs.

Agency’s purpose was to connect experts
in the variuos field of communication - ady,
graphics, web, mobile app, videos,
promotional events, etc.- to offer

complete customers solutions.
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Sushi \\\\ \

Website with E-commerce
and Reservation tools

Url: yoshilivorno.it
Facebook: facebook.com/YoshiLivorno
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SOCIAL MEDIA
MARKETING

managing social networks
and creating marketing
campaigns

Yoshi Sushi
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tool

Website with Reservation
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WEB MARKETING

Website - Web Marketing - SEO
Url: dimagrimentouomo.it



Website - Web Marketing - SEO
Url: ospedaleveterinariodavinci.it




O ART DIRECTION
u

&
ey | have developed the
() new communication of
U the professional italian

football team “A.S.

The collaboration has
been going on from 2011
to 2016.
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LIVORNO CALCIO S.P.A’.

COORDINATED IMAGE
AND NAMING

Naming and graphicl layout of
things, shirts and uniform

TICKETS

Match tickets design

AMARANTO MAGAZINE

Development of the editorial
product ‘Amaranto’,

the official magazine

of the team
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COMMUNICATION

A new bar in a hystorical
quartier of Livorno,
Tuscany. ‘LA PONCERIA"
have a young and
vintage soul and the
communication is in line
with the quartier where
the bar is located.

LLa Ponceria

-

GOTTINO

typical glass for sip the drink
‘ponce”



COMMUNICATION

Poke was born as a poor dish of
Hawaiian cuisine: a bowl! of raw
fish, often diced scraps and
flavored with sea salt, spices and
seaweed.

Fish Poke

Now it is a food-trend and | took
care of the communication of a

summer temporary store on the
Tyrrhenian coast.




COMMUNICATION - SOCIAL MEDIA - EVENTS
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COMMUNICATION - SOCIAL MEDIA - EVENTS
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% Wedding

& Ceremonies
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I'm Aless)
9 Via Palestro, 87
57122 Livorno (Italy)
[] +39 328 6249594
W alessio@abuelo.it

W www.abuelo.it

& Male

[¥) 15 Sep 1984
EDUCATION 9Ita|ian
AND TRAINING
2021...

ENEB Barcelona
Master e-commerce and digital sales

2006-2010...

Florence University

Faculty of Humanities

Desigh and Management of Events and
Businesses for Arts and Entertainment

2008...

Catholic University of Sacro Cuore
E-learning course

Animators of Communication
and Culture

1999-2004...
Technical Institute “G. Galilei”
Expert Technician Mechanic

DIGITAL
COMPETENCES

Software packages for Mac,
Windows and Linux

Adobe suite: Photoshop, Illustrator,
Indesign, Premiere Pro, After Effects,
Reader Pro

AutoCAD 2D/3D

Revit

SketchUp 3D

Video Editing

Wordpress,

UX Analysis: Heatmap and Analytics
Html, php and mySQL developer.
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Alessio Angeli
[] +39 328 6249594

alessio@abuelo.it
www.abuelo.it
B linkedin.com/in/alessioangeli
n facebook.com/alessioangeli
(0) instagram.com/al_abuelo




